Prof.Dr. Elif Karaosmanoglu

Kisisel Bilgiler

Fax Telefonu: +90 212 224 8685

E-posta: karaosman5@itu.edu.tr

Web: http://faculty.itu.edu.tr/karaosman5

Posta Adresi: ITU isletme Fakiiltesi, Silahhane cd. No: 2 34367 Magka - Besiktas

Uluslararasi Arastirmaci ID'leri

ORCID: 0000-0002-2056-3885

Publons / Web Of Science ResearcherID: N-9435-2013
ScopusID: 9745213800

Yoksis Arastirmaci ID: 19682

Biyografi

I completed my PhD in Warwick Business School in 2007 and re-started working in Management Engineering Dept.,
Istanbul Technical University in 2006. I worked for Middlesex University as a Research Fellow between 2004 and 2006. I
have briefly flipped through the administration side of academia and acted as the Vice-Dean for Academic Affairs of ITU
Faculty of Management between 2010 and 2012. I have also acted as the co-coordinator of the dual degree
undergraduate program in Business Administration with State University of New York at New Paltz. After EMAC 2013
which I chaired, I visited Robert H. Smith School of Business, University of Maryland (USA) as a Fulbright Visiting Scholar

and now am honoured to be a Fulbright Alumni.

I mainly have publications in Corporate Branding, Corporate Social Responsibility, Brand Activism, Co-creation in
Services areas that appeared in Journal of Business Research, European Management Review, Journal of Product and
Brand Management, European Journal of Marketing, Journal of Brand Management and Journal of General Management
as well as in several leading international conferences. I am a member of Academy of Marketing Science, EMAC, AMA-
ServSIG, Association for Consumer Research and Pazarlama ve Pazarlama Arastirmalar: Dernegi. Apart from the
conferences, I act as an ad-hoc reviewer for several journals such as Journal of Business Research, International
Marketing Review, European Journal of Marketing, International Journal of Interactive Marketing, European
Management Review, Journal of Brand Management, Journal of Product and Brand Management, Journal of Marketing
Management. I currently serve as the editorial board member of the Journal of Product and Brand Management and am
the associate editor of Journal of Sustainable Marketing. I am currently the Vice-President of Conferences of EMAC and
will act as the President of EMAC between 2024 and 2027.

Egitim Bilgileri

Doktora, University of Warwick, Warwick Business School, Phd In Business And Industrial Studies, Birlesik Krallik 2001 -
2007

Yiiksek Lisans, Marmara Universitesi, Sosyal Bilimler Enstitiisii, isletme (Ingilizce) (YI), Tiirkiye 1999 - 2001

Lisans, istanbul Teknik Universitesi, isletme Fakiiltesi, isletme Miihendisligi Béliimii, Tiirkiye 1993 - 1998

Yabanci Diller

Ingilizce


tel:+90 212 224 8685

Yaptig: Tezler

Doktora, Determinants of Corporate Image Formation: A Consumer- Level Model Incorporating Corporate Identity Mix
Elements and Unplanned Communication Factors, University Of Warwick, Warwick Business School, Phd in Business And
Industrial Studies, 2007

Yiiksek Lisans, Tiirk otomobil sektdrii icin bir kurumsal imaj ¢alismasi, Marmara Universitesi, Sosyal Bilimler Enstitiisii,
isletme (ingilizce) (Y1), 2001

Arastirma Alanlar:

Sosyal ve Beseri Bilimler, Isletme, Pazarlama, Stratejik Pazarlama ve Marka Yénetimi

Akademik Unvanlar / Gorevler

Prof.Dr., istanbul Teknik Universitesi, isletme, isletme Miihendisligi, 2022 - Devam Ediyor
Dog.Dr., Istanbul Teknik Universitesi, isletme, isletme Miihendisligi, 2012 - 2022

Yrd.Dog¢.Dr., Istanbul Teknik Universitesi, isletme, isletme Miihendisligi, 2010 - 2012

Ogretim Gérevlisi Dr., Istanbul Teknik Universitesi, isletme, isletme Miihendisligi, 2008 - 2010
Aragtirma Gérevlisi, Istanbul Teknik Universitesi, isletme, isletme Miihendisligi, 1998 - 2008
Aragtirma Gorevlisi, Middlesex University, Middlesex Business School, Marketing , 2004 - 2006

Akademik idari Deneyim

Etik Kurul Uyesi, istanbul Teknik Universitesi, isletme Miihendisligi, 2015 - 2020
istanbul Teknik Universitesi, Isletme Fakiiltesi, isletme Miihendisligi, 2010 - 2012

Verdigi Dersler

Directed Readings in Consumer Behaviour, Doktora, 2014 - 2015

Jiiri Uyelikleri

Akademik Kadroya Atama-Yardimci Dogentlik, Dr. Ogretim Uyesi Atama Dosyas1 Degerlendirmesi, Kadir Has Universitesi,
Eylil, 2018

Tez Savunma (Doktora), Doktora Tezi Savunma Jiirisi, Ko¢ Universitesi, Aralik, 2017

Yarisma, 2017 Effie Odiilleri, Reklamcilar Dernegi, Nisan, 2017

Yarisma, 2004 World Golden Awards, International Public Relations Association, Mayis, 2004

Desteklenen Projeler

Karaosmanoglu E., Demir 0., Yiiksekégretim Kurumlar1 Destekli Proje, Components of Customer Experience and Their
Role for Value Co-creation, 2018 - Devam Ediyor

Karaosmanoglu E., Diger Ozel Kurumlarca Desteklenen Proje, Acik Kaynak Kodlu Yazilimlari icin Modelleme, Egitim
Tespit ve Analiz Platformu, 2018 - Devam Ediyor

Karaosmanoglu E., URAY N., TUBITAK Projesi, Miisteri Deneyimi, Algilanan Deger ve Pazarlama Performansi iliskisi:
Yapisal Esitlik Modeli Ile Teori Testi ve Deneyim Yénetimi Agisindan Stratejik Yaklasim Onerilerinin Gelistirilmesi, 2019 -



2021

Karaosmanoglu E., TUBITAK Projesi, Hastanelerin Acil Birimleri igin Etkinlik ve Hizmet Kalitesi Olgiitlerinin Analizi, 2017 -
2018

Karaosmanoglu E., Yiiksekégretim Kurumlari DesteKli Proje, Tiiketici ve Thlalci Marka iliskisi Uzerinde Oz-Referans
Etkisinin Degisimleme Rolii, 2016 - 2018

Karaosmanoglu E., Yiiksekdégretim Kurumlari Destekli Proje, KURUMSAL MARKA {HLALLERININ KURUMSAL MARKAYI
CEZALANDIRMA EGILIMI EZERINDEKI ETKiSi: DINADARLIK YAKLASIMININ DEGiSIMLEME ROLU, 2015 - 2018
Karaosmanoglu E., Yiiksekégretim Kurumlari Destekli Proje, CALL I: INNOVATION START-UPS AND ENTREPRENEURIAL
STRATEGIES CALL II: BRAND TRANSGRESSIONS AND GENDER ISSUES, 2015 - 2018

Karaosmanoglu E,, Yiiksek6gretim Kurumlari Destekli Proje, Why are we on Facebook_ Determinants of Social Medi
Engagement, 2012 - 2018

Karaosmanoglu E,, Yiiksek6gretim Kurumlari Destekli Proje, Do Determinants of online mobile sevice adoption differ
between completely new and incremental mobil service mmnovatins, 2011 - 2018

Karaosmanoglu E., Yiiksekégretim Kurumlari Destekli Proje, KISISEL FAKTORLERIN KURUMSAL iMAJ OLUSUMUNA
ETKISI VE KURUMSAL ILETISIM CABALARININ ALGILANAN BUTUNLESMESININ ROLU TUKETICi TEMLLI BiR MODEL,
2009 - 2018

Karaosmanoglu E,, Yiiksek6gretim Kurumlari Destekli Proje, Kurumsal Kimlikte Etik Vurgusunun Kurumsal Sosyal
Sorumluluk ve Tiiketici Ekstra Rol Davramsi iliskisine Etkisi, 2016 - 2016

Karaosmanoglu E,, Yiiksekogretim Kurumlari Destekli Proje, PAZARLAMA VE AR-GE DEPARTMANLARININ
ENTEGRASYONUNU ETKILEYEN FAKTORLER VE YENI URUN BASARISINA ETKILERI: SEKTORLER ARASI BiR
KARSILASTIRMA, 2009 - 2011

Bilimsel Dergilerdeki Faaliyetler

Journal of Product and Brand Management, Editérler Kurulu Uyesi, 2018 - Devam Ediyor
Pazarlama i¢gériisii, Degerlendirme Kurul Uyesi, 2017 - Devam Ediyor

Pazarlama Teorisi ve Uygulamalar1, Editérler Kurulu Uyesi, 2016 - Devam Ediyor
Journal of Brand Management, Ozel Say1 Editérii, 2005 - 2006

Bilimsel Kuruluglardaki Uyelikler / Gérevler

The Association for Consumer Research, Uye, 2013 - Devam Ediyor

Turkish and American Scientists and Scholars, Uye, 2010 - Devam Ediyor

Academy of Marketing Science, Uye, 2002 - Devam Ediyor

European Marketing Academy, Uye, 2002 - Devam Ediyor

Pazarlama ve Pazarlama Arastirmalar1 Dernegi, Uye, 1999 - Devam Ediyor

European Marketing Academy Steering Committee, Baskan Yardimcisy, 2021 - 2024, Belgika
Executive Committee, Yonetim Kurulu Uyesi, 2010 - 2016

Bilimsel Hakemlikler

Journal of Business Research, SSCI Kapsamindaki Dergi, Kasim 2018

Managing Customer Journeys in a Nimble Way for Industry 4.0, Taninmis Yaymevleri tarafindan basilan bilimsel/mesleki
kitap, Ekim 2018

Anadolu Universitesi Sosyal Bilimler Enstitiisii DErgisi, Hakemli Bilimsel Dergi, Eyliil 2018

Socio-Economic Planning Sciences, SSCI Kapsamindaki Dergi, Eyliil 2018

Journal of Business Research, SSCI Kapsamindaki Dergi, Agustos 2018

Yonetim ve Ekonomi Dergisi: Celal Bayar Universitesi, Hakemli Bilimsel Dergi, Temmuz 2018



Pazarlama ve Pazarlama Arastirmalari Dergisi, Hakemli Bilimsel Dergi, Mayis 2018
Pazarlama i¢gériisii Uzerine Cahsmalar, Hakemli Bilimsel Dergi, Mart 2018

Journal of Business, Economics and Finance , Diger indekslerce Taranan Dergi, Aralik 2017
European Management Review, SSCI Kapsamindaki Dergi, Ekim 2017

Pazarlama ve Pazarlama Aragtirmalari Dergisi, Hakemli Bilimsel Dergi, Eyliil 2017

Journal of Product and Brand Management, Diger indekslerce Taranan Dergi, Agustos 2017
Sage Open Journal , Diger indekslerce Taranan Dergi, Agustos 2017

Journal of Business Research, SSCI Kapsamindaki Dergi, Mayis 2017

International Marketing Review, SSCI Kapsamindaki Dergi, Mayis 2017

Anadolu Universitesi Sosyal Bilimler Enstitiisii DErgisi, Hakemli Bilimsel Dergi, Mayis 2017
European Journal of Marketing, SSCI Kapsamindaki Dergi, Nisan 2017

Journal of Product and Brand Management, Diger Indekslerce Taranan Dergi, Nisan 2017
International Journal of Production Economics, SSCI Kapsamindaki Dergi, Nisan 2016
Journal of Business Research, SSCI Kapsamindaki Dergi, Mart 2016

European Journal of Marketing, SSCI Kapsamindaki Dergi, Temmuz 2015

Anadolu Universitesi Sosyal Bilimler Enstitiisii DErgisi, Hakemli Bilimsel Dergi, Haziran 2015
Marmara Universitesi Iktisadi ve Idari Bilimler Dergisi, Hakemli Bilimsel Dergi, Haziran 2015
European Management Journal, SSCI Kapsamindaki Dergi, Mart 2015

Pazarlama ve Pazarlama Arastirmalari Dergisi , Hakemli Bilimsel Dergi, Subat 2015

Journal of Product and Brand Management, Diger Indekslerce Taranan Dergi, Mayis 2014
Pazarlama ve Pazarlama Aragtirmalari Dergisi, Hakemli Bilimsel Dergi, Nisan 2013

Journal of Research in Interactive Marketing , Diger Indekslerce Taranan Dergi, Eyliil 2012
Journal of Business Research, SSCI Kapsamindaki Dergi, Haziran 2012

Anadolu Universitesi Sosyal Bilimler Enstitiisii DErgisi, Hakemli Bilimsel Dergi, Mayis 2012
Journal of World Business, Diger indekslerce Taranan Dergi, Mart 2011

Journal of Brand Management, Diger Indekslerce Taranan Dergi, Eyliil 2010

Journal of Brand Management, Diger indekslerce Taranan Dergi, Mayis 2010

European Journal of Marketing, SSCI Kapsamindaki Dergi, Mayis 2010

Journal of Product and Brand Management, Diger indekslerce Taranan Dergi, Nisan 2010
Asia Pacific Journal of Marketing and Logistics, SSCI Kapsamindaki Dergi, Mart 2010

iktisat Isletme ve Finans Dergisi, Hakemli Bilimsel Dergi, Mart 2010

Journal of Product and Brand Management, SSCI Kapsamindaki Dergi, Ocak 2010

Journal of Brand Management, Diger indekslerce Taranan Dergi, Ocak 2010

European Journal of Marketing, SSCI Kapsamindaki Dergi, Eylil 2009

European Journal of Marketing, SSCI Kapsamindaki Dergi, Haziran 2009

International Marketing Review, SSCI Kapsamindaki Dergi, Mart 2009

Journal of Research in Interactive Marketing , Diger indekslerce Taranan Dergi, Ocak 2009

Bilimsel Danigmanliklar

Huawei / ITU NOVA, Kurum veya Organizasyonlar icin Yapilan Danismanlik, istanbul Teknik Universitesi, isletme, isletme
Miihendisligi, Tiirkiye, 2018 - Devam Ediyor

TUBITAK, Bilimsel Projeler i¢in Yapilan Danismanlik, Istanbul Teknik Universitesi, isletme, isletme Miihendisligi, Tiirkiye,
2016 - 2018

Bilimsel Arastirma / Calisma Grubu Uyelikleri

Marketing Konseyi, Tiirkiye ihracatcilar Meclisi Dergisi, Turkey, http://www.turkishtimedergi.com/, 2018 - Devam
Ediyor



Metrikler

Yaymn: 50

Atif (WoS): 246

Atif (Scopus): 486
H-Indeks (WoS): 8
H-Indeks (Scopus): 7

Kongre ve Sempozyum Katilim1 Faaliyetleri

21. AMS World Marketing Congress, Katihmci, Porto, Portekiz, 2018

21. Pazarlama Kongresi, Katiimcy, Kiitahya, Tiirkiye, 2017

3rd International Colloquium on Corporate Branding, Identity, Image and Reputation, Katilimci, London, Birlesik Krallik,
2017

22. Pazarlama Kongresi, Katihmci, Trabzon, Tiirkiye, 2017

AMA Summer Conference 2017, Katilimci, California, Amerika Birlesik Devletleri, 2017

Association for Consumer Research Conference, Europe, Katilimcy, Berlin, Almanya, 2016

21. Pazarlama Kongresi, Katimcy, Kiitahya, Tiirkiye, 2016

6th EMAC Regional Conference, Katilimcy, Vienna, Avusturya, 2015

18th AMS World Marketing Congress, Katilimc, Bari, italya, 2015

2015 Naples Forum on Service, Service Dominant Logic, Network and Systems Theory and Service Sicence, Katihmci,
Naples, italya, 2015

20. Pazarlama Kongresi, Katiimcy, Eskisehir, Tiirkiye, 2015

8th AMA SERVSIG 2014 Conference, Katilimci, Thessaloniki, Yunanistan, 2014

19. Ulusal Pazarlama Kongresi, Katilimci, Gaziantep, Tiirkiye, 2014

50. Society for Marketing Advances Conference, Katilimci, Orlando, Amerika Birlesik Devletleri, 2012

2011 World Marketing Congress, Katilimci, Reims, Fransa, 2011

8. Uluslararasi Bilgi Yonetimi ve Ekonomisi Kongresi, Katihmci, istanbul, Tiirkiye, 2009

European Marketing Academy Conference, Katihmci, Nantes, Fransa, 2009

AUMEC International Conference on Marketing and Entrepreneurship 2009, Katilimci, Antalya, Tiirkiye, 2009
13. Ulusal Pazarlama Kongresi, Katilmci, Nevsehir, Tiirkiye, 2007

8th Decision Sciences Institute International Conference,, Katihmci, Barcelona, ispanya, 2005

AMS World Marketing Congress, Katilimci, Miinster, Almanya, 2005

European Marketing Academy Conference, Katilimci, Porto, Portekiz, 2002

Burslar

French-Turkish Research Fellowships Program, Yabanci Ulkelerin Resmi Kurumlari, 2018 - Devam Ediyor
Fulbright Visiting Scholar Scholarship, Fulbright Programi, 2013 - Devam Ediyor

Warwick Business School Bursary, Universite, 2002 - Devam Ediyor

YURTDISI DOKTORA BURSU, YOK, 2001 - Devam Ediyor

Akademi Dis1 Deneyim

Middlesex University
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