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BiyografiBiyografiI completed my PhD in Warwick Business School in 2007 and re-started working in Management Engineering Dept.,Istanbul Technical University in 2006. I worked for Middlesex University as a Research Fellow between 2004 and 2006. Ihave briefly flipped through the administration side of academia and acted as the Vice-Dean for Academic Affairs of ITUFaculty of Management between 2010 and 2012. I have also acted as the co-coordinator of the dual degreeundergraduate program in Business Administration with State University of New York at New Paltz. After EMAC 2013which I chaired, I visited Robert H. Smith School of Business, University of Maryland (USA) as a Fulbright Visiting Scholarand now am honoured to be a Fulbright Alumni.I mainly have publications in Corporate Branding, Corporate Social Responsibility, Brand Activism, Co-creation inServices areas that appeared in Journal of Business Research, European Management Review, Journal of Product andBrand Management, European Journal of Marketing, Journal of Brand Management and Journal of General Managementas well as in several leading international conferences. I am a member of Academy of Marketing Science, EMAC, AMA-ServSIG, Association for Consumer Research and Pazarlama ve Pazarlama Araştırmaları Derneği. Apart from theconferences, I act as an ad-hoc reviewer for several journals such as Journal of Business Research, InternationalMarketing Review, European Journal of Marketing, International Journal of Interactive Marketing, EuropeanManagement Review, Journal of Brand Management, Journal of Product and Brand Management, Journal of MarketingManagement. I currently serve as the editorial board member of the Journal of Product and Brand Management and amthe associate editor of Journal of Sustainable Marketing. I am currently the Vice-President of Conferences of EMAC andwill act as the President of EMAC between 2024 and 2027.
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Yaptığı TezlerYaptığı TezlerDoktora, Determinants of Corporate Image Formation: A Consumer- Level Model Incorporating Corporate Identity MixElements and Unplanned Communication Factors, University Of Warwick, Warwick Business School, Phd İn Business AndIndustrial Studies, 2007Yüksek Lisans, Türk otomobil sektörü için bir kurumsal imaj çalışması, Marmara Üniversitesi, Sosyal Bilimler Enstitüsü,İşletme (İngilizce) (Yl), 2001
Araştırma AlanlarıAraştırma AlanlarıSosyal ve Beşeri Bilimler, İşletme, Pazarlama, Stratejik Pazarlama ve Marka Yönetimi
Akademik Unvanlar / GörevlerAkademik Unvanlar / GörevlerProf.Dr., İstanbul Teknik Üniversitesi, İşletme, İşletme Mühendisliği, 2022 - Devam EdiyorDoç.Dr., İstanbul Teknik Üniversitesi, İşletme, İşletme Mühendisliği, 2012 - 2022Yrd.Doç.Dr., İstanbul Teknik Üniversitesi, İşletme, İşletme Mühendisliği, 2010 - 2012Öğretim Görevlisi Dr., İstanbul Teknik Üniversitesi, İşletme, İşletme Mühendisliği, 2008 - 2010Araştırma Görevlisi, İstanbul Teknik Üniversitesi, İşletme, İşletme Mühendisliği, 1998 - 2008Araştırma Görevlisi, Middlesex University, Middlesex Business School, Marketing , 2004 - 2006
Akademik İdari DeneyimAkademik İdari DeneyimEtik Kurul Üyesi, İstanbul Teknik Üniversitesi, İşletme Mühendisliği , 2015 - 2020İstanbul Teknik Üniversitesi, İşletme Fakültesi, İşletme Mühendisliği, 2010 - 2012
Verdiği DerslerVerdiği DerslerDirected Readings in Consumer Behaviour, Doktora, 2014 - 2015
Jüri ÜyelikleriJüri ÜyelikleriAkademik Kadroya Atama-Yardımcı Doçentlik, Dr. Öğretim Üyesi Atama Dosyası Değerlendirmesi, Kadir Has Üniversitesi,Eylül, 2018Tez Savunma (Doktora), Doktora Tezi Savunma Jürisi, Koç Üniversitesi, Aralık, 2017Yarışma, 2017 Effie Ödülleri, Reklamcılar Derneği, Nisan, 2017Yarışma, 2004 World Golden Awards, International Public Relations Association, Mayıs, 2004
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